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Abstract: The study aims to classify various tourist attractions in the culturally rich city of 

Erzurum, creating cultural tourism routes with both tangible and intangible values. Within this 

scope, areas with high cultural value were identified, and 7 tourism classifications were made 

(Sports, Gastronomy, Art, Festival, Scientific, Fair, Religious and Holiday Tourism), and a 

cultural route was created for each class. Cultural routes based on tourism classifications were 

examined, taking into account their locations, route lengths, and usage durations. 7 different 

cultural route proposals were mapped and presented. Based on the obtained data, the longest 

routes were 24.7 km for Religious and Holiday Tourism route (including tombs, madrasahs, 

mosques, etc.), 23 km for Sports Tourism Route (including winter tourism areas, etc.) and Art 

Tourism Route (including cultural centers, museums, squares, etc.). Considering the route 

durations, they are listed as art tourism (4 days), religious and holiday tourism (3 days), fair 

tourism (3 days), sports and science tourism (2.5 days). The study aims to contribute to a better 

understanding of the city's history and culture by tourists through different routes. These routes 

will support cultural sustainability and contribute to sustainable development goals. Considering 

visitor satisfaction and public participation, the cultural routes established in this study can serve 

as a guide for future projects. 
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Öz: Çalışma kültürel zenginliğe sahip Erzurum kentinde çeşitli turistik cazibe noktalarını 

sınıflandırarak somut ve somut olmayan değerleri ile çeşitli kültürel turizm rotaları oluşturmayı 

amaçlamaktadır. Bu kapsamda kültürel değeri yüksek alanlar belirlenerek 7 turizm 

sınıflandırması yapılarak (Spor, Gastronomi, Sanat, Festival, Bilimsel, Fuar, Dini ve Bayram 

Turizmi) her bir sınıf için kültür rotası oluşturulmuştur. Turizm sınıflandırmalarına dayalı kültür 

rotaları; konumları, rota uzunlukları ve kullanım süreleri dikkate alınarak incelenmiş ve 7 farklı 

kültür rota önerisi haritalandırılarak sunulmuştur. Elde edilen veriler sonucunda en uzun rotalar 

24,7 km ile Dini ve Bayram Turizmi rotası (türbeler, medreseler, camiler vb.), 23 km ile Spor 

Turizmi Rotası (kış turizm alanları vb.) ve Sanat Turizmi Rotası (23 km) kültür merkezleri, 

müzeler, meydanlar vb.) olmuştur. Rota süreleri dikkate alındığında ise sırasıyla sanat turizmi (4 

gün), dini ve bayram turizmi (3 gün), fuar turizmi (3 gün), spor ve bilim turizmi (2,5 gün) olarak 

sıralanmaktadır. Çalışmanın farklı rotalar ile kent tarihinin ve kültürünün kente gelen turistler 

tarafından daha iyi algılanmasına katkıda bulunması hedeflenmektedir. Bu rotalar kültürel 

sürdürülebilirliği desteklerken sürdürülebilir kalkınma hedeflerine de katkı sağlayacaktır. 

Çalışmada altlığı oluşturulan kültürel rotalar ziyaretçilerin memnuniyeti ve halkın katılımı da 

dahil edilerek gelecek çalışmalara ışık tutabilir. 
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INTRODUCTION 
 

The historical and cultural structure of cities holds 

significant importance in achieving sustainable development 

goals (Zhang et al., 2023). Cities face challenges such as the 

attractiveness of spaces in the context of globalizing 

economies and changing socio-cultural structures (Guerreiro 

& Mendes, 2014; Mitoula et al., 2020). In recent years, cities 

have begun to use culture as a tool to differentiate 

themselves with their unique qualities and to enhance spatial 

attractiveness. In this context, the culture addressed holds 

strategic importance for innovative and appealing tourism 

experiences (Griffiths, 2006; Herrero et al., 2006). Cultural 

resources consist of both material and spiritual elements, 

encompassing natural factors, historical resources, tangible 

and intangible assets. Tangible cultural heritage is grouped 

into tangible immovable and movable resources, 

representing buildings, monuments, landscapes, and 

artworks (Briedenhann & Wickens, 2004). Traditional 

textures and structures constitute concrete reflections of 

societies' cultures (Kartal & Dinçer, 2023). Intangible 

cultural heritage can be described as the entirety of people's 

experiences (Diker, 2016). 

Fundamentally, culture is an integral part of 

tourism. Cultural resources play a crucial role in supporting 

not only urban attractiveness but also cultural sustainability 

(Pine & Guilmore, 1999; Landry, 2000; Richards & Palmer, 

2010). While culture represents the spiritual and material 

values created by society over time, cultural tourism is a type 

of tourism that aims to meet the intellectual needs of society 

with a focus on cultural heritage (Krogmann et al., 2021). In 

cultural tourism, emphasis is placed not only on monuments 

and structures but also on the experience of living culture 

(Pavlogeorgatos & Konstantoglou, 2004). From this 

perspective, culture, tourism, and cultural heritage are 

concepts that should be approached holistically, considering 

both tangible and intangible elements (Kalaycı & 

Özçatalbaş, 2019; Mitoula et al., 2020). 

Route-based tourism, prominent in cultural 

tourism, holds significant importance for the sustainable 

development of tourism in historical and cultural areas, 

serving as a crucial tool for management and utilization for 

cities (Sheng & Tang, 2015; Calabrò et al., 2015; Mitoula et 

al., 2020). A route can be described not only as a physical 

path but also as paths intertwined with the identity of the 

traversed geography, possessing a distinctive character 

(Kavak, 2019; Büyük & Can, 2020). Ensuring the 

sustainability of cultural heritage, as emphasized by the 

World Tourism Organization (WTO, 1997), involves 

creating different tourism routes for visitors, making it a 

matter of great importance (King, 2012; Hitchcock, 2021). 

In this context, the aim is to guide visitors to 

different routes according to their needs, promoting tourism, 

preserving, revitalizing, and showcasing cultural heritage 

(Assessment, 2005; Bjeljac et al., 2015; Krogmann et al., 

2021). Therefore, various organizations such as UNESCO, 

the World Heritage Committee, and the Council of Europe 

have undertaken various initiatives; in 1987, the Council of 

Europe established the first European cultural and tourism 

route, “The Santiago de Compostela” pilgrimage route 

located in Spain (Capp, 2002; Büyük & Can, 2020). 

Cultural tourism routes can contribute to visitors' 

spiritual and psychological well-being, facilitating the 

development of conservation behaviors towards cultural 

heritage (Çorbacı, 2016; Sanagustín-Fons et al., 2020; 

Martin et al., 2021). Cultural routes also serve as a bridge 

between the past and the present, contributing to the 

transmission of cultural heritage to future generations 

(Ramkissoon et al., 2013; Ramkissoon, 2015). Cultural 

routes can be classified fundamentally as thematic, 

historical, and mixed cultural routes and based on scales, as 

urban, local, and supra-local cultural routes (Koçan & 

Çorbacı, 2012; Mitoula et al., 2020). 

Cultural routes are created with the primary goal of 

preserving the culture of the geographical area where the 

route is located and keeping historical traces alive (Asmadilli 

& Eser, 2020; Çorbacı & Dönmez, 2021; Bilgin, 2021). In 

this context, a comprehensive route design should be 

developed by taking into account various data such as 

visitors' ages, interests, cultural levels, tourism purposes, 

expectations, and education levels, infrastructure analysis, 

terrain conditions, user profile, time to be spent, and local 

participation (Halaç & Benzer, 2019; Asmadilli & Eser, 

2020; Çorbacı et al., 2022). 

The conducted study aims to classify the rich 

cultural heritage and various tourist attractions of the city of 

Erzurum, creating cultural tourism routes based on different 

categories and considering both tangible and intangible 

values. 

 

MATERIAL AND METHOD 

 

In the study, Erzurum, considered within the scope 

of a cultural route, is situated on the northern slopes of 

Mount Palandoken and the southeastern plains where the 

Karasu River (Euphrates River) flows. Some of the oldest 

settlements in Anatolia have emerged from this region, 

hosting numerous civilizations (Ministry of Culture and 

Tourism, 2022). Throughout its life journey, the city has 

experienced fluctuating periods, evolving alongside these 

events and transforming into its current state. All these 

factors have contributed to shaping the cultural structure of 

the city. Erzurum, with its rich natural and cultural resources, 

possesses the characteristic of being a frequently traveled 

city. Its positioning on trade routes, significance as a notable 

settlement, hosting diverse societies throughout history, and 
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its multi-layered and unique structure in terms of tangible 

and intangible cultural elements have contributed to this. The 

study includes three districts affiliated with the city of 

Erzurum within its boundaries (Aziziye, Yakutiye, and 

Palandoken) (Figure 1). 

 

Figure 1. Study area. 

 

Method: The study was conducted in three stages. 

In the first stage, a literature review and data collection were 

performed, utilizing city maps, zoning plans, and 

photographs. In the second stage, on-site inspections were 

conducted through fieldwork in the study area, identifying 

structures and areas with high tourism potential of historical 

and cultural value. Based on the obtained data, 

classifications were made for tourism types with high 

potential in Erzurum, and different cultural routes were 

created for various tourism purposes, presented on maps. 

The tourism types identified for the city were evaluated 

under 7 main categories (Sports Tourism, Gastronomy 

Tourism, Art Tourism, Festival Tourism, Scientific Tourism, 

Fair Tourism, Religious and Holiday Tourism). Maps also 

included public transportation stops to determine public 

transportation options along the routes. In the final stage, 

parameters were determined, including the lengths of the 7 

different routes created based on tourism types, key points 

within them, and route durations. In the creation of tourism 

and cultural routes, international organizations such as 

UNESCO, ICOMOS, World Tourism Organization, and the 

European Council, as well as the international criteria set by 

these organizations, were taken into account. 

 

FINDINGS 

 

The findings obtained in the study are categorized 

under two main headings. Within this scope, cultural routes 

based on tourism types in the city and the usage 

characteristics of these routes are presented. 

Recommended Cultural Routes Based on Tourism 

Types in the City: Within the scope of the study, tourism 

types that are popular in Erzurum and have high tourism 

potential were created based on literature review and 

fieldwork and are provided in Table 1. Tourism types that 

are not popular in Erzurum were excluded from the study. 

Among the included tourism types, photography tourism 

was considered together with art tourism. Winter tourism 

was examined under the title of sports tourism. Holiday 

tourism and religious tourism were considered under a single 

title. Technical tourism, congress tourism, and seminar 

tourism were analyzed as scientific tourism. Although 

thermal tourism, leisure tourism, and exploration tourism are 

popular in Erzurum, they were not included in the data as 

they are related to districts outside the city and study area 

(Table 1). 

 
Table 1. Popular tourism types attracting tourists in the scope of the study. 

In the Scope of the Study, Translation of "Popular Tourism Types Attracting Tourists in Erzurum 

 Sports Tourism 

 Gastronomy Tourism 

 Art Tourism 

 Festival Tourism 

 Scientific Tourism  

 Religious and Holiday Tourism 

 Fair Tourism  

 

By examining all the data, key reference points to 

be included in the route in Erzurum have been identified. 

According to the tourism types specified in Table 1, there are 

71 significant reference points in Erzurum. These points are 

scattered in the districts connected to the city center and 

concentrated in the city center (Figure 2). 

Sports Tourism Route:The sports tourism route is 

a proposed route for visitors who come to the city for various 

sports activities. The route includes 14 destination points and 

is 23 km long (Figure 3). The route starts from the Erzurum 

Curling Hall and ends at the Palandoken Mountain point. 

The route can be explored on foot, by vehicle, or using public 

transportation. 

The selected points on the route for visitors to the 

city include Ski Jumping Towers, Curling Hall, Ice Skating 

Rink, and Palandoken Mountain, specifically chosen for 

winter sports tourism. The ski center, recreational areas, 

accommodations, relaxation, and entertainment are 

frequently preferred by visitors. The Olympic Swimming 

Pool, Efkan Ala Culture Center, and Yakutiye Youth Center 

points are more suitable for water sports and body training. 

Atatürk University and Erzurum Technical University have 

facilities for both academic studies in sports science and the 

realization of sports activities. Cumhuriyet Avenue and 

Havuzbaşı locations are usable points for visitors' shopping 

and accommodation needs. MNG, Palerium, and Forum 

Shopping Malls are essential points that cater to visitors' 

needs for relaxation, shopping, and dining. 

Gastronomy Tourism Route: The gastronomy 

tourism route is proposed for visitors who come to Erzurum 

to see the city's culinary culture and foods. The route consists 

of 11 destinations and is 8.5 km long (Figure 4). The route 

starts from Forum Shopping Mall and ends on Kongre Street. 

The route can be explored on foot, by vehicle, or using public 

transportation. Points on this route, such as the Old Erzurum 

Houses and Paşa Bey Mansion, are places where both 
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Erzurum flavors can be tasted and the culinary culture of 

Erzurum can be observed. It is possible to find traces of 

Erzurum culture and history through their interior designs. 

 

 
Figure 2. Reference points in Erzurum. 

 

 
Figure 3. Sports Tourism Route destination points 
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Figure 4. Gastronomy Tourism Route destination points. 

 

Tebrizkapi Art Bazaar encompasses both dining 

and shopping areas. Peynirciler Bazaar is a street where 

Erzurum's registered “gögermis cheese” and other local 

cheeses can be found. Kongre Street, Cumhuriyet Avenue, 

and Terminal Street host places where Erzurum's famous 

“cag kebab” and “kadayıf dolma” can be tasted. Havuzbasi 

is also an effective location in connecting these points. 

Finally, shopping malls are usual points for both relaxation 

and shopping. 

Art Tourism Route: The art tourism route is 

recommended for visitors who come to the city to practice 

or witness any kind of artistic activity. The route consists 

of 60 destination points and is 23 km long (Figure 5). This 

route has the most destination points in Erzurum. The route 

starts from Aşık Sümmani Cultural Center and ends at 

Aziziye Bastions. The route can be explored on foot, by 

vehicle, or using public transportation. There are many 

points on the route where historical structures are located. 

These points provide information about the city's history 

and harbor art within them. In addition, Bakırcılar Bazaar 

on the route highlights copper craftsmanship. Cultural 

Centers, Museums, Libraries, and Erzurum State Theater 

are selected points on the route based on the route's 

purpose. Universities are included in the route because they 

are places where art educators are located. In addition to 

this, city parks and open green spaces are included in the 

route due to their botanical structure, green spaces, designs, 

and occasionally serving as an open-air museum and event 

area. 

Festival Tourism Route: The festival tourism 

route is recommended for visitors who come to the city to 

attend festivals and events. The route, which has 23 

destination points, is 17.8 km long. Open spaces in the city 

are included in the route because they host festivals. 

Olympic Park, especially where oil wrestling competitions 

are held, is one of them. Asik Sümmani Festivities, Asiklar 

Festivities, and Asik Reyhani commemoration festivities 

are also held in Olympic Park and Cultural Centers (Figure 

6). 

Scientific Tourism Route: The scientific tourism 

route is proposed for the use of users coming to the city for 

seminars, conferences, and all kinds of research. This route 

consists of 25 destination points covering 17.5 km (Figure 

7). Starting from the Aşık Sümmani Cultural Center, the 

route ends at the Congress Building point. The route can be 

explored on foot, by vehicle, or using public transportation. 

Erzurum Castle, Atatürk House, Tebrizkapı Art Bazaar, 

Republic Avenue, Havuzbaşı, Yakutiye Municipality, and 

the Regional Administrative Court are points with the 

ability to preserve the city’s memory for researchers 

interested in conducting research about the city. In addition 

to these, museums, libraries, and the Erzurum State Theater 

are indispensable points for researchers. Universities are 

also among the most important places researchers would 

like to visit. Culture Centers host events such as seminars 

and conferences organized in the city. The Botanical Park 

is an important location for plant science, especially with 

its endemic species. Finally, shopping malls are included 

in the route to meet the needs of visitors (Figure 7). 
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Figure 5. Art Tourism Route destination point 

 

 
Figure 6. Festival Tourism Route destination points 

 

 
Figure 7. Scientific Tourism Route destination points. 
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Religious and Holiday Tourism Route: The 

religious and holiday tourism route is recommended for 

visitors coming to the city during religious and national 

holidays, as well as those participating in religious 

activities organized in the city (Figure 8). 

This route consists of 38 destination points and 

covers a distance of 24.7 km, making it the longest route. 

Starting from the Abdurrahman Gazi Mausoleum, the route 

ends at the Aziziye Bastion point. The route can be 

explored on foot, by vehicle, or using public transportation. 

Medreses, mosques, mausoleums, and fountains serve 

tourists visiting for religious tourism purposes and are 

included in the route for this purpose. In addition, the Three 

Tombs have been added to the route for tourists with 

religious significance. Erzurum Castle, Atatürk House, 

Congress Street, Republic Avenue, Havuzbaşı, Yakutiye 

City Square, and Congress Building are included in the 

route for visitors coming to the city during national 

holidays. Culture Centers, Universities, and libraries are 

also included in the route as they carry images suitable for 

the route's purpose, necessitating a visit. Finally, shopping 

malls are included in the route to meet visitor needs. 

Fair Tourism Route: The fair tourism route is 

recommended for users who will participate in various fairs 

held in the city. The route, consisting of 28 destination 

points, covers a distance of 20.5 km (Figure 9). 

 

 
Figure 8. Religious and Holiday Tourism Route destination points 

 

 
Figure 9. Fair Tourism Route destination points. 
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Starting from the Aşık Summani Cultural Center, 

the route ends at the Aziziye Bastion point. The route can 

be explored on foot, by vehicle, or using public 

transportation. Locations hosting small or large-scale fairs 

in the city have been selected and added to the route for 

tourists. These points are considered under fair tourism due 

to the exhibition and sale of products. In large-scale fairs, 

closed fairgrounds such as the Recep Tayyip Erdoğan Fair 

Area or open fairgrounds like the Olympic Park are used. 

In addition to this, small-scale fairs use markets, city 

squares, museums, and parks. Shopping malls are included 

in this route both for fair purposes and to meet visitor 

needs. 

Cultural Routes Usage Features: In the analysis 

of route durations, the lengths of the routes were primarily 

calculated using Google Earth Pro for destination points. 

After this calculation, considering that an average person 

can walk 5 km in an hour, the walking distances of the 

routes were determined. In the routes, not only walking but 

also the time spent at landmarks was taken into account, 

and the durations spent at landmarks for each route were 

determined on average. These obtained data were collected 

to reveal the hourly durations of the routes. Then, assuming 

a tourist would dedicate an average of 8 hours a day to 

sightseeing, the route durations were classified on a daily 

basis. As a result of this analysis, it is envisaged that the 

sports tourism route will take an average of 2.5 days, the 

Gastronomy route 1 day, the Art route 4 days, the Festival 

route 2 days, the Scientific route 2.5 days, and the Fair 

route, Religious, and Holiday routes each 3 days (Table 2). 

 

Table 2. Route Lengths and Recommended Durations. 

Route Name Route Length Time Spent at Landmarks Route Duration Route Classification 

Sports Tourism 23 km (4.6 hrs) 15 mins 19.6 hrs 2.5 days 

Culinary Culture Tourism 8.5 km (1.7 hrs) 7 mins 8.7 hrs 1 day 

Art Tourism 23 km (4.6 hrs) 28 mins 32.6 hrs 4 days 

Festival Tourism 17.8 km (3.56 hrs) 12 mins 15.56 hrs 2 days 

Scientific Tourism 17.5 km (3.5 hrs) 17 mins 20.5 hrs 2.5 days 

Fair Tourism 20.5 km (4.1 hrs) 19 mins 23.1 hrs 3 days 

Religious and Holiday Tourism 24.7 km (4.94 hrs) 20 mins 24.94 hrs 3 days 

 

DISCUSSION AND CONCLUSION 

 

The aim of this study was to create cultural and 

tourism routes for 7 different types of tourism in the city 

center of Erzurum. In this context, 71 prominent tourism 

spots in the city of Erzurum were determined and cultural 

routes with different characteristics were created. 

According to the data obtained, while Religion and 

Holiday tourism (24.7 km) has the longest route and 

destination in Erzurum, which is a winter city, the other 

routes are listed as art tourism (23 km), sports tourism (23 

km) and fair tourism (20.5 km). As a result of daily route 

usage calculations for visitors on the cultural routes 

created, it is estimated that the art route will take 4 days, 

the religious and holiday route will take 3 days, and the 

sports tourism route and science route will take 2.5 days. 

When examining the created routes within the scope of the 

study, it can be observed that the routes support the tourism 

potential in the city center and highlight the cultural values 

of the city. The emphasis of the created routes on the 

cultural values of the city proves the accuracy of the 

importance given to tourism and cultural routes by 

organizations such as UNESCO, the World Heritage 

Committee, and the Council of Europe (Moulin & 

Boniface, 2001). 

Presenting the values of the city according to the 

interests ensures that the expectations of tourists regarding 

the city are met intensively. The use of the routes created 

in this study will contribute to the sustainability of tourism 

and cultural heritage. 

In conclusion, the cultural and tourism routes 

developed in this study not only cater to the diverse 

interests of tourists but also contribute to the sustainable 

development goals of the city. The emphasis on cultural 

values in the routes aligns with the global recognition of 

the importance of preserving and promoting cultural 

heritage for sustainable tourism and development. 

The study has resulted in the creation of cultural 

and tourism routes for Erzurum; the durations of these 

routes have been calculated based on the lengths of the 

routes. The calculations show that the durations of the 

routes vary between 1 day and 4 days. Adjustments to the 

route lengths should be made to create a diversity of 

cultural routes for different time period groups. 

Within the scope of the study, a total of 71 

destination points within the working area of the city were 

identified and marked on the map by examining 

Conservation-Oriented Zoning Plans and the city’s old 

maps. When the distribution of these points was analyzed, 

it was determined that they generally concentrate in the city 

center. Especially in the central location of the city, the 

concentration includes cultural areas, commercial areas, 

and areas that are both cultural and commercial. 

Accommodation and health areas in the city are generally 

located outside the city, with Palandoken Mountain 

particularly containing a concentration in terms of 

accommodation. Considering the transportation 
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infrastructure, it can be stated that for the development of 

tourism, public transportation facilities need to be 

improved between the health and accommodation-

intensive areas and the city center; it is necessary to 

enhance transportation options with rail systems (Hacia, 

2019). 
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